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DIGITAL ANALYTICS

Digital Analytics Landscape
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1. Customer Voices
Public social media
posts, blogs, news
sites and forums are a
continuous stream of
unstructured data.
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From Social Noise to Strategy

2. Listening
Listening tools look
within this data to
find the terms that
are important to your
brand.
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3. Structure

The data stored for each
mention can go beyond
sentiment, logging any
aspect of their public
social activity.

4. Analysis

Data analysts use
sophisticated software
to manipulate the data
and identify actionable
insights.
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0. Strateqgy

These insights are then
used to create strategies
to move your business
forward in a structured,
data-led way.
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DIGITALES MARKETING MIT KOPFCHEN!

Messen Umsetzen




EIN WORT ZUM ABSCHLUSS

‘ ‘ Don’t worry about developing a
strategy for social, mobile, cloud, or
any other technology. Develop a
strateqgy for succeeding in the
digital economy—a purpose that
leverages your unique capabilities
and responds to market

opportunities. Then grab every
technology that takes you there. , ,

Jeanne W. Ross,
Director of the Center for Information Systems Research (CISR)
MIT Sloan School of Management
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Dr. Bettina Hermes
Conference Manager solutions.hamburg

Tel.: +49 (40) 3999 76-307
Mobil: +49 1783999765
Email:



Digitalisierung wird von Menschen gemacht!

Der grofRte norddeutsche Kongress fur Digitalisierung, Business und IT!

Geballtes Wissen, richtig gutes Networking und das Silpion sommer.fest
6.-8. September 2017 wieder auf Kampnagel

Anmeldung und Infos unter:



